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1.2

1.3

1.3.1

Introduction

Research Background & Objectives

To conduct a survey amongst residents in the Babergh and Mid
Suffolk area to assess shopping habits for main food and grocery,
top-up, non-food shopping and leisure activities.

Research Methodology

A total of 1100 telephone interviews were conducted between
Thursday 5th February 2015 and Monday 16th February 2015.
Interviews were conducted using NEMS in-house CATI (Computer
Assisted Telephone Interviewing) Unit. Respondents were contacted
during the day and in the evening. All respondents were the main
shopper in the household, determined using a preliminary filter
question.

Sampling

Survey Area

The survey area was segmented into 11 zones, defined using
postcode sectors. The zone details were:

Zone Postcode Sectors Number of
Interviews
1 C06 2, CO6 3, C0O85,C0O92,C0107,C0108 100
2 IP29 4, 1P30 0 100
3 CO6 4, CO10 5, CO100,CO109 100
4 C0O101, CO102 100
5 CO6 5, IP7 5, IP7 6, IP7 7 100
6 CO76,C0O111,1P83,IP91,1P92 100
7 IP6 0, IP6 8,1P6 9, IP8 4, IP14 6 100
8 IP14 1, 1P14 2, 1P14 3, 1P14 4, IP14 5 100
9 IP30 9, IP31 3 100
10 IP22 1, 1P23 7, 1P23 8 100
11 IP13 7,1P13 8, IP20 0, IP20 9, IP21 4, IP21 5 100
Total 1100
NEMS market research 3
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1.3.2

1.3.3

Telephone Numbers

All available telephone numbers are used to obtain the sample of
interviews. This includes published telephone numbers (land-lines
and some mobile numbers) but is supplemented with ex-directory
numbers as the demographic profile of this sub-set is different to the
demographics of the published numbers sample. Ex-directory
numbers are randomly generated using the published numbers as a
‘seed’. Business numbers are de-duped and excluded.

We don't screen against the TPS (Telephone Preference Service)
database, again because the demographic profile of TPS registered
numbers is slightly different to the rest of the population. In addition,
there is no legal requirement to screen against TPS registered
numbers; market research is not classified as unsolicited sales and
marketing.

Sample Profile

It should be noted that as per the survey’s requirements, the profile
of respondents is that of the main shopper / person responsible for
most of the food shopping in the household. As such it will always
differ from the demographic profile of all adults within the survey
area. With any survey among the main shopper / person responsible
for most of the food shopping in the household the profile is typically
biased more towards females and older people. The age of the main
shopper / person responsible for most of the food shopping in the
household is becoming older due to the financial constraints on
young people setting up home.

A number of measures are put in place to ensure the sample is
representative of the profile of the person responsible for most of the
food / shopping in the household.

First of all interviewing is normally spread over a relatively long
period of time, certainly longer than the theoretical minimum time it
would take. This allows us time to call back people who weren't in
when we made the first phone call. If we only interview people who
are at home the first time we call we over-represent people who stay
at home the most; these people tend to be older / less economically
active.

We also control the age profile of respondents; this is a two-stage
process. First of all we look at the age profile of the survey area
according to the latest Census figures. Using a by-product from
additional data we collect from a weekly telephone survey of a
representative sample of all adults across the country we know the
age profile of the main-shopper in any given area. This information is
from data based on in excess of 100,000 interviews and is regularly
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1.3.4

1.3.5

1.4

updated and is therefore probably the most accurate and up to date
information of its kind.

Stratified random sampling helps ensure that the sample is as
representative as possible. While the system dials the next random
selected number for interviewers, all calls are made by interviewers;
no automated call handling systems are used.

Time of Interviewing

Approximately two-thirds of all calls are made outside normal
working hours.

Monitoring of Calls

At least 5% of telephone interviews are randomly and remotely
monitored by Team Leaders to ensure the interviewing is conducted
to the requisite standard. Both the dialogue and on-screen entries
are monitored and evaluated. Interviewers are offered re-training
should these standards not be met.

Weightings

To correct the small differences between the sample profile and
population profile, the data was weighted. The population is of the
main shopper in the household. Weightings have been applied to
age bands based on an estimated age profile of main shoppers (see
section 1.3.3 for details). The weighted totals differ occasionally from
the adjusted population due to rounding error. Details of the age
weightings are given in the table below:

Age Main Shopper Interviews Age
Profile (%) Achieved Weightings

18-24 3.98% 4 10.9035
25-34 12.39% 38 3.5645
35-44 15.87% 119 1.4455
45-54 18.87% 249 0.8118
55-64 20.31% 203 1.0785
65+ 28.58% 463 0.6572
(Refused) n/a 24 1.0000
Total 1100
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Further weightings were then applied to adjust zone samples to be
representative by population. Details of those weightings are given
in the table below:

Zone Population * Interviews | Interviews Zone
Achieved Achieved Weightings
(Weighted
by Age)

1 32611 100 88 1.6892
2 8647 100 99 0.3981
3 27684 100 108 1.1684
4 12730 100 99 0.5861
5 17472 100 115 0.6925
6 29706 100 92 1.4718
7 27618 100 103 1.2222
8 34827 100 108 1.4699
9 16363 100 94 0.7935
10 12384 100 85 0.6641
11 21276 100 109 0.8897
Total 241318 1100

* Source: Census 2011
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1.5

Statistical Accuracy

As with any data collection where a sample is being drawn to
represent a population, there is potentially a difference between the
response from the sample and the true situation in the population as
a whole. Many steps have been taken to help minimise this
difference (e.g. random sample selection, questionnaire construction
etc) but there is always potentially a difference between the sample
and population — this is known as the standard error.

The standard error can be estimated using statistical calculations
based on the sample size, the population size and the level of
response measured (as you would expect you can potentially get a
larger error in a 50% response than say a 10% response simply
because of the magnitude of the numbers).

To help understand the significance of this error, it is normally
expressed as a confidence interval for the results. Clearly to have
100% accuracy of the results would require you to sample the entire
population. The usual confidence interval used is 95% - this means
that you can be confident that in 19 out of 20 instances the actual
population behaviour will be within the confidence interval range.

For example, if 50% of a sample of 1100 answers “Yes” to a
question, we can be 95% sure that between 47.0% and 53.0% of the
population holds the same opinion (i.e. +/- 3.0%). The following is a
guide showing confidence intervals attached to various sample sizes
from the study:

%ge Response 95% confidence interval
10% +1.8%
20% +2.4%
30% +2.7%
40% +2.9%
50% +3.0%
NEMS market research 7
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1.6

Data Tables

Tables are presented in question order with the question number
analysed shown at the top of the table. Those questions where the
respondent is prompted with a list of possible answers are indicated
in the question text with a suffix of [PR].

The sample size for each question and corresponding column
criteria is shown at the base of each table. A description of the
criteria determining to whom the question applies is shown in italics
directly below the question text; if there is no such text evident then
the question base is the full study sample. If the tabulated data is
weighted (indicated in the header of the tabulations), in addition to
the sample base, the weighted base is also shown at the bottom of
each table.

Unless indicated otherwise in the footer of the tabulations, all
percentages are calculated down the column. Arithmetic rounding to
whole numbers may mean that columns of percentages do not sum
to exactly 100%. Zero per cent denotes a percentage of less than
0.05%.

Percentages are calculated on the number of respondents and not
the number of responses. This means that where more than one
answer can be given to a question the sum of percentages may
exceed 100%. All such multi-response questions are indicated in the
tabulated by a suffix of [MR] on the question text.

Where appropriate to the question, means are shown at the bottom
of response tables. These are calculated in one of two ways: if the
data is captured to a coded response a weighted mean is calculated
and the code weightings are shown as a prefix above the question
text; if actual specific values were captured from respondents these
individual numbers are used to calculate the mean.
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Q01 In which store or shopping centre do you NORMALLY shop at for all your household’s main food and grocery shopping needs (i.e. primarily bulk trolley purchases)?

Aldi, Gipping Way, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
STOWMARKET

Aldi, Girling Street, 46% 51 120% 12 3.0% 3 13.0% 13 220% 22 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
SUDBURY

Aldi, HAVERHILL 0.3% 3 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Magdalen Strest, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
COLCHESTER

Asda Superstore, M eadow 6.2% 68 0.0% 0 6.0% 6 0.0% 0 0.0% 0 2.0% 2 10% 1 80% 8 31.0% 31 16.0% 16 3.0% 3 10% 1

Centre, Wilkes Way,

STOWMARKET

Asda superstore, Turner 09% 10 5.0% 5 0.0% 0 4.0% 4 0.0% 0 0.0% 0 10% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Rise, COLCHESTER

Co op, Church Street, EYE 0.5% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 6 0.0% 0
1 1

Co-op, 100 East Strest, 0.2% 2 0.0% 0 0.0% 0 1.0% 1.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CO?(L)J[I)DSL;?QY}'I Street, 0.2% 2 0.0% 0 1.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
ColjépVEZN:gf,\l/lStrea 19% 21 0.0% 0 0.0% 0 0.0% 0 0.0% 0 180% 18 2.0% 2 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
C;%jé(giéﬂﬁh Street, 0.1% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Hall Street, LONG 0.1% 1 10% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

MELFORD

Co-op, MANNINGTREE 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
2 1

Co-op, Mildenhall Road, 0.2% 0.0% 0 1.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
BURY ST EDMUNDS

Co-op, NEEDHAM 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
MARKET

Co-op, The Street, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BRAMFORD

Co-op, The Street, CAPEL 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
ST MARY

Co-op Local, DEDHAM 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
Lidl, Bury Road, 1.7% 19 1.0% 1 4.0% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 5.0% 5 50% 5 0.0% 0 1.0% 1
STOWMARKET

Morrisons, 175 London 49% 54 0.0% 0 0.0% 0 3.0% 3 0.0% 0 46.0% 46 4.0% 4 1.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
Road, HADLEIGH

Morrisons, DISS 7.2% 79 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 10% 1 1.0% 1 32.0% 32 42.0% 42
Morrisons, Sheringham 15% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 110% 11 50% 5 0.0% 0 0.0% 0
Court, Milton Road South,

STOWMARKET

Morrisons, Sproughton 20% 22 0.0% 0 0.0% 0 10% 1 1% 1 1.0% 1 50% 5 13.0% 13 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Road, IPSWICH

Roys of Wroxham, Great 0.1% 1 10% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Eastern Road, SUDBURY

090215 NEMS market research
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Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone6 Zone7 Zone8 Zone9 Zone 10 Zonell
Sainsbury's Superstore, 0.5% 6 6.0% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
11-14 Priory Walk,
COLCHESTER
Sainsbury’s, Cornard Road, 3.3% 36 7.0% 7 1.0% 1 14.0% 14 13.0% 13 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
SUDBURY
Sainsbury's, Hadleigh Road, 25% 28 0.0% 0 0.0% 0 0.0% 0 0.0% 0 50% 5 13.0% 13 9.0% 9 1.0% 1 00% 0 0.0% 0 0.0% 0
IPSWICH
Sainsbury's, HAVERHILL 0.4% 4 4.0% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco Express, Crouch 0.1% 1 1.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street, COLCHESTER
Tesco Express, St Johns, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
COLCHESTER
Tesco Metro, Kesgrave, 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 3.0% 3 10% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
IPSWICH
Tesco Superstore, 09% 10 0.0% 0 4.0% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4 2.0% 2 0.0% 0
Bedingfeld Way, BURY
ST. EDMUNDS
Tesco Superstore, Cedars 43% 47 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 10.0% 10 34.0% 34 0.0% 0 1.0% 1 00% 0
Link Road,
STOWMARKET
Tesco Superstore, St 1.8% 20 0.0% 0 7.0% 7 1.0% 1 0.0% 0 0.0% 0 10% 1 0.0% 0 10% 1 9.0% 9 1.0% 1 0.0% 0
Saviours Interchange,
BURY ST EDMUNDS
Tesco, BRAINTREE 0.1% 1 10% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco, Greenstead Road, 0.2% 2 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
COLCHESTER
Tesco, Woodhall Business 95% 104 24.0% 24 6.0% 6 330% 33 39.0% 39 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park, Springlands Way,
SUDBURY
Waitrose, Robert Boby Way, 1.8% 20 0.0% 0 100% 10 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 6.0% 6 1.0% 1 0.0% 0
BURY ST EDMUNDS
Waitrose, Station Road, 47% 52 8.0% 8 4.0% 4 14.0% 14 21.0% 21 5.0% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
SUDBURY
Brantham 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 00% 0
Bury St. Edmunds 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 0.0% 0 0.0% 0
Colchester 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Debenham 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 00% 0 0.0% 0 1.0% 1 00% 0
Eye 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Hadleigh 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 10% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haverhill 0.1% 1 1.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ipswich 0.4% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 10% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Needham Market 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sudbury 0.1% 1 00% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Stowmarket 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 20% 2 0.0% 0
Aldi, Mere Street, Diss 0.5% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 50% 5
Aldi, Meredith Road, 0.5% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 50% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ipswich
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Aldi, Newmarket Road,
Dettingen Way, Bury St.
Edmunds

Asda Superstore, Drayton
High Road, Hellesdon,
Norwich

Asda Superstore, Stoke Park
Drive, Ipswich

Asda Superstore, Western
Way, Bury St. Edmunds

Asda Superstore,
Whitehouse Industrial
Estate, Goddard Road,
Ipswich

Budgens, Bullock Fair Close,
Harleston

Co-op, Chancery Lane,
Debenham

Co-op, High Street, Earls
Colne

Co-op, Hillside Road East,
Bungay

Co-op, London Road,
Harleston

Co-op, Market Hill, Clare

Co-op, Market Hill,
Framlingham

Co-op, Norwich Road,
Barham, Claydon

Co-op, Saxons Way,
Halesworth

Co-op, The Street, Holbrook

Co-op, The Strest,
Rickinghall, Diss

Co-op, The Strest,
Wherstead, Holbrook

Co-op, The Street, Wool pit

Iceland, Cornhill, Bury St.
Edmunds

Iceland, North Street,
Sudbury

Lidl, Handford Road,
Ipswich

Lidl, London Road, Ipswich

Local shops, Cockfield

Local shops, Diss

Local shops, Framlingham

Total
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Local shops, Harleston

Local shops, North Walsham

Local shops, Tiptree, Essex

Local shops, Woodbridge

Marks & Spencer,
Buttermarket, Bury St.
Edmunds

Marks & Spencer, High
Street, Colchester

Marks & Spencer, Westgate
Street, Ipswich

Sainsbury's, Bedingfeld
Way, Bury St. Edmunds

Sainsbury's, Brazen Gate,
Norwich

Sainsbury's, Felixstowe
Road, Ipswich

Sainsbury's, High Street,
Halstead

Sainsbury's, Western
Approach, Stanway,
Colchester

Tesco Extra, Anson Road,
Martlesham Heath,
Ipswich

Tesco Extra, Copdock
Interchange, Ipswich

Tesco Extra, Highwoods
Square, Colchester

Tesco Superstore, George
Westwood Way, Beccles

Tesco Superstore, Ipswich
Road, Norwich

Tesco Superstore,
Kilverstone, Thetford

Tesco Superstore, Victoria
Road, Diss

Waitrose, Corn Exchange,
Ipswich

Waitrose, Fred Archer Way,
Newmarket

Waitrose, Futura Park, Crane
Boulevard, Ipswich

Waitrose, Norwich Road,
Wymondham

Waitrose, St. Andrews
Avenue, Colchester

Total

0.2%
0.1%
0.1%
0.1%
0.2%
0.1%
0.1%
6.2%
0.2%
0.2%
0.2%

0.5%

0.5%

2.5%

0.4%

0.3%

0.3%

0.1%

3.2%

0.3%

0.1%

0.5%

0.1%

0.2%

NRRPREN
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0.0%

3.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.0%

[cNeol e Ne)

Zone?2

0.0%
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0.0%
0.0%
0.0%
0.0%
33.0%
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0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.0%

0.0%

0.0%

0.0%
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Zone3
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0.0%
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0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
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0.0%

0.0%

0.0%

0.0%
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Zone4d
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0.0%
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0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%
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4

Zone 6

0.0%
0.0%
0.0%
0.0%
0.0%
1.0%
1.0%
1.0%
0.0%
1.0%
0.0%

0.0%

0.0%

22.0%

1.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.0%

0.0%

1.0%
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Zone7
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Internet / mail order
(Don’t know / varies)

Base:

Total

6.8%
1.1%

75
12

1100

Zonel

8.0%
0.0%

8
0

100

Zone?2

7.0%
0.0%

7
0

100

Zone3

6.0%
0.0%

Zone4d

6 3.0%
0 0.0%

100

QO1AWhich retailer do you purchase your main food internet / home delivery shopping from?

Those who do their main food shopping via the Internet at QO1:

Asda

Morrisons

Iceland

Sainsbury’s

Tesco

Waitrose / Ocado
Other

(Don't know / varies)

Base:

13.3%
0.0%
0.0%

18.7%

49.3%

16.0%
0.0%
2.7%

10
0
0

14

37

12
0
2

75

0.0%
0.0%
0.0%
0.0%
87.5%
12.5%
0.0%
0.0%

W OO0OFRPr~NOOOOo

42.9%
0.0%
0.0%

42.9%
0.0%

14.3%
0.0%
0.0%

3
0
0
3
0
1
0
0

7

16.7%
0.0%
0.0%

16.7%

66.7%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
100.0%
0.0%
0.0%
0.0%

O OO~ OO

Zoneb5 Zone6
3 7.0% 7 7.0% 7
0 0.0% 0 3.0% 3
100 100 100
0 0.0% 0 14.3% 1
0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0
0 14.3% 1 0.0% 0
3 28.6% 2 71.4% 5
0 57.1% 4 14.3% 1
0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0
3 7 7

Zone7

2.0%
0.0%

0.0%
0.0%
0.0%
50.0%
0.0%
50.0%
0.0%
0.0%

2
0

100

N OOFrRPORFrROOO

Zone8

7.0%
3.0%

42.9%
0.0%
0.0%
0.0%

42.9%

14.3%
0.0%
0.0%

100

N OO0ORPRWOOOW

Zone9

8.0%
1.0%

0.0%
0.0%
0.0%
50.0%
37.5%
12.5%
0.0%
0.0%

8
1

100

W OOFrRrRWAOOO

Zone 10
11.0% 11
2.0% 2
100
0.0% 0
0.0% 0
0.0% 0
18.2% 2
63.6% 7
18.2% 2
0.0% 0
0.0% 0
11

Zone 1l

9.0%
3.0%

22.2%
0.0%
0.0%

22.2%

33.3%
0.0%
0.0%

22.2%

100
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090215

NEMS market research



by Zone Babergh & Mid Suffolk Household Survey Page 15

For Carter Jonas February 2015
Total Zonel Zone2 Zone3 Zone4 Zone5 Zone6 Zone7 Zone8 Zone9 Zone 10 Zonell
Q02 What do you like about this store / town centre? [MR]
Excluding those who do their main food shopping via the Internet at Q01:
Nothing / very little 58% 59 22% 2 75% 7 32% 3 52% 5 54% 5 22% 2 92% 9 133% 12 33% 3 57% 5 6.8% 6
Attractiveenvironment / nice  36% 36 6.5% 6 11% 1 43% 4 52% 5 43% 4 0.0% 0 31% 3 22% 2 88% 8 34% 3 0.0% 0
place
Closeto friends or relatives 0.2% 2 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Close to home 423% 429 38.0% 35 387% 36 351% 33 443% 43 548% 51 51.1% 46 43.9% 43 433% 39 352% 32 460% 40 352% 31
Close to work 1.3% 13 11% 1 43% 4 11% 1 21% 2 11% 1 22% 2 1.0% 1 11% 1 0.0% 0 0.0% 0 0.0% 0
Compact 21% 21 11% 1 22% 2 43% 4 0.0% 0 11% 1 0.0% 0 1.0% 1 33% 3 44% 4 46% 4 11% 1
Easy to get to by bike 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Easy to get to by bus 0.3% 3 0.0% 0 22% 2 0.0% 0 0.0% 0 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Easy to get to by car 32% 32 11% 1 32% 3 64% 6 41% 4 22% 2 11% 1 51% 5 22% 2 33% 3 23% 2 34% 3
Easy to park 65% 66 7.6% 7 65% 6 85% 8 72% 7 43% 4 6.7% 6 2.0% 2 10.0% 9 55% 5 57% 5 80% 7
Good facilities 1.8% 18 0.0% 0 22% 2 11% 1 1.0% 1 0.0% 0 22% 2 1.0% 1 22% 2 22% 2 8.0% 7 0.0% 0
Good food stores 35% 35 33% 3 32% 3 32% 3 31% 3 43% 4 44% 4 41% 4 22% 2 0.0% 0 80% 7 23% 2
Good pubs, cafés or 0.1% 1 0.0% 0 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
restaurants
Good range of non-food 34% 34 11% 1 22% 2 32% 3 62% 6 11% 1 111% 10 31% 3 0.0% 0 0.0% 0 23% 2 68% 6
shops
Makes a change from other 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 11% 1 0.0% 0 11% 1 0.0% 0
places
Quiet 26% 26 0.0% 0 43% 4 6.4% 6 31% 3 0.0% 0 33% 3 51% 5 11% 1 0.0% 0 23% 2 23% 2
Safe and secure 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 11% 1 0.0% 0
The market (food / farmers 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
market, other markets)
Traditional 1.1% 11  0.0% 0 11% 1 11% 1 1.0% 1 22% 2 0.0% 0 31% 3 0.0% 0 11% 1 11% 1 11% 1
Traffic free shopping centre  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other 20% 20 11% 1 32% 3 43% 4 1.0% 1 32% 3 11% 1 1.0% 1 22% 2 33% 3 11% 1 0.0% 0
A specific shop 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
A specific attraction 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Clean / tidy store 0.6% 6 0.0% 0 0.0% 0 21% 2 1.0% 1 0.0% 0 11% 1 0.0% 0 0.0% 0 11% 1 11% 1 0.0% 0
Familiarity / habit / always 35% 35 65% 6 32% 3 21% 2 0.0% 0 22% 2 33% 3 6.1% 6 22% 2 44% 4 34% 3 45% 4
shopped there
Friendly / helpful staff 32% 32 54% 5 22% 2 32% 3 41% 4 22% 2 0.0% 0 31% 3 22% 2 55% 5 11% 1 57% 5
General convenience 0.8% 8 0.0% 0 0.0% 0 32% 3 0.0% 0 0.0% 0 22% 2 0.0% 0 0.0% 0 22% 2 0.0% 0 11% 1
Good company ethics 0.3% 3 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 11% 1 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0
(Fairtrade etc.)
Good internal layout 1.4% 14 11% 1 32% 3 21% 2 10% 1 0.0% 0 0.0% 0 1.0% 1 11% 1 11% 1 11% 1 34% 3
Good range/ choice of food 7.3% 74 10.9% 10 7.5% 7 T174% 7 82% 8 54% 5 6.7% 6 41% 4 44% 4  55% 5 34% 3 17.0% 15
products
Good range of independent 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 11% 1 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0
shops
Good special offers 0.7% 7 11% 1 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 22% 2 11% 1 11% 1
Has a petrol station 0.4% 4 11% 1 0.0% 0 0.0% 0 0.0% 0 22% 2 0.0% 0 0.0% 0 11% 1 0.0% 0 0.0% 0 0.0% 0
Has everything | need 1.0% 10 11% 1 11% 1 11% 1 0.0% 0 22% 2 0.0% 0 20% 2 22% 2 0.0% 0 11% 1 0.0% 0
Large/ spacious store 10% 10 11% 1 0.0% 0 32% 3 31% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 34% 3 0.0% 0
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Total Zonel Zone2 Zone3 Zone4 Zone5 Zone6 Zone7 Zone8 Zone9 Zone 10 Zonell
Lower prices 11.3% 114 13.0% 12 11.8% 11 7.4% 7 18.6% 18 54% 5 11.1% 10 82% 8 7.8% 7 16.5% 15 6.9% 6 17.0% 15
Loyalty card scheme 0.8% 8 0.0% 0 11% 1 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 2 0.0% 0 23% 2 23% 2
Not too big / crowded 0.8% 8 22% 2 22% 2 11% 1 0.0% 0 11% 1 11% 1 0.0% 0 0.0% 0 11% 1 0.0% 0 0.0% 0
Preference for the retailer 1.8% 18 2.2% 2 32% 3 21% 2 0.0% 0 11% 1 0.0% 0 20% 2 22% 2 33% 3 23% 2 11% 1
Quality of food products 6.1% 62 87% 8 43% 4 85% 8 103% 10 22% 2 56% 5 51% 5 44% 4 6.6% 6 4.6% 4 6.8% 6
Value for money 2.2% 22 33% 3 32% 3 32% 3 1.0% 1 11% 1 11% 1 2.0% 2 22% 2 44% 4 0.0% 0 23% 2
Work there/ staff discount 0.9% 9 22% 2 0.0% 0 21% 2 10% 1 0.0% 0 0.0% 0 0.0% 0 11% 1 22% 2  0.0% 0 11% 1
(Don't know) 15% 15 0.0% 0 0.0% 0 0.0% 0 21% 2 22% 2 11% 1 1.0% 1 44% 4 22% 2 23% 2 11% 1
Base: 1013 92 93 94 97 93 90 98 90 91 87 88
Q03 How do you normally travel to (STORE MENTIONED AT Q01)?
Excluding those who do their main food shopping via the Internet at Q01:
Car / van (asdriver) 77.2% 782 87.0% 80 89.2% 83 713% 67 505% 49 720% 67 833% 75 827% 8l 744% 67 8lL3% 74 724% 63 864% 76
Car / van (as passenger) 134% 136 9.8% 9 75% 7 160% 15 216% 21 97% 9 10.0% 9 122% 12 133% 12 187% 17 195% 17 9.1% 8
Bus, minibus or coach 1.5% 15 22% 2 22% 2 T174% 7 0.0% 0 11% 1 0.0% 0 1.0% 1 11% 1 0.0% 0 11% 1 0.0% 0
Using park & ride facility 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Motorcycle, scooter or 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
moped

Walk 6.9% 70 0.0% 0 11% 1 43% 4 258% 25 151% 14 56% 5 41% 4 10.0% 9 0.0% 0 57% 5 34% 3
Taxi 0.5% 5 0.0% 0 0.0% 0 11% 1 21% 2 0.0% 0 11% 1 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0
Train 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bicycle 0.4% 4 11% 1 0.0% 0 0.0% 0 0.0% 0 22% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1
Mobility scooter / wheelchair ~ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0 0.0% 0 0.0% 0
Base: 1013 92 93 94 97 93 90 98 90 91 87 88
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Q04 When you visit (STORE MENTIONED AT QO01) for your main food shopping, do you combine your shopping with other activities (for example non-food shopping, leisure / entertainment, visiting
restaurants, bars, banks, etc.)? [MR]
Excluding those who do their main food shopping via the Internet at QO1:

Y es - non-food shopping 21.8% 221 261% 24 31.2% 29 27.7% 26 216% 21 194% 18 156% 14 112% 11 189% 17 209% 19 241% 21 239% 21
Y es - other food shopping 145% 147 185% 17 18.3% 17 11.7% 11 22.7% 22 15% 7 6.7% 6 31% 3 12.2% 11 12.1% 11 26.4% 23 21.6% 19
Yes- bars/ pubs 0.3% 3 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 11% 1 0.0% 0
Yes- bingo 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Yes- cafés 3.2% 32 33% 3 75% 7 11% 1 31% 3 32% 3 6.7% 6 1.0% 1 0.0% 0 33% 3 34% 3 23% 2
Yes- cinemas 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0 0.0% 0 0.0% 0
Y es - get petrol 83% 84 120% 11 65% 6 85% 8 1.0% 1 140% 13 56% 5 82% 8 133% 12 88% 8 126% 11 11% 1
Yes- go to park 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0
Yes- gyms/ health and 0.8% 8 0.0% 0 22% 2 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 3 11% 1 11% 1
fitness
Yes- library 0.5% 5 00% 0 11% 1 0.0% 0 1.0% 1 22% 2 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0 0.0% 0
Y es - markets 0.7% 7 0.0% 0 11% 1 0.0% 0 21% 2 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 23% 2
Y es - meeting family 22% 22 43% 4 22% 2 21% 2 0.0% 0 11% 1 22% 2 41% 4 11% 1 33% 3 11% 1 23% 2
Y es - mesting friends 0.9% 9 33% 3 11% 1 11% 1 0.0% 0 0.0% 0 11% 1 0.0% 0 0.0% 0 22% 2 0.0% 0 11% 1
Yes - museums/ art gallery 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 11% 1 0.0% 0
Y es - other service (e.g. 0.9% 9 11% 1 11% 1 0.0% 0 21% 2 11% 1 0.0% 0 2.0% 2 0.0% 0 11% 1 11% 1 0.0% 0
travel agent, estate agent
etc.)
Yes - persona service (e.g. 13% 13 33% 3 11% 1 11% 1 1.0% 1 11% 1 0.0% 0 1.0% 1 11% 1 11% 1 11% 1 23% 2
hairdressers, beauty salon
etc.)
Y es - restaurants 0.5% 5 0.0% 0 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 11% 1 0.0% 0 11% 1
Yes - swimming 0.6% 6 0.0% 0 11% 1 11% 1 1.0% 1 11% 1 0.0% 0 1.0% 1 0.0% 0 11% 1 0.0% 0 0.0% 0
Yes - theatre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Y es - visiting services such 93% 94 7.6% 7 108% 10 106% 10 3.1% 3 183% 17 44% 4 2.0% 2 111% 10 55% 5 195% 17 10.2% 9
as banks and other
financial ingtitutions
Yes - work 32% 32 33% 3 65% 6 32% 3 41% 4 0.0% 0 4.4% 4 6.1% 6 2.2% 2 44% 4  0.0% 0 0.0% 0
Yes - other 0.8% 8 0.0% 0 11% 1 11% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 11% 1 23% 2 23% 2
No 51.6% 523 50.0% 46 36.6% 34 47.9% 45 588% 57 505% 47 64.4% 58 63.3% 62 589% 53 484% 44 425% 37 455% 40
Y es - medical appointment 0.3% 3 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 11% 1
(doctor, dentist, optician
etc.)
(Don't know) 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 2 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0 23% 2
Base: 1013 92 93 94 97 93 90 98 90 91 87 88
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Q05 When you combine your trip with other activities, where do you normally go?
Those who combine their main food shopping trip with another activity at Q04 (excluding those who do their main food shopping via the Internet at Q01):

Bramford 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20% 1 0.0% 0
Bury St. Edmunds 165% 80 22% 1 695% 41 6.1% 3 50% 2 0.0% 0 0.0% 0 0.0% 0 10.8% 4 543% 25 8.0% 4  0.0% 0
Capdl St. Mary 0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 94% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Colchester 21% 10 13.0% 6 0.0% 0 20% 1 0.0% 0 0.0% 0 94% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Copdock Mill 0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 94% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Debenham 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 56% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eye 0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 3 0.0% 0
Hadleigh 6.8% 33 0.0% 0 0.0% 0 41% 2 0.0% 0 614% 27 94% 3 28% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Halstead 0.2% 1 22% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haverhill 1.0% 5 8% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 1 0.0% 0 0.0% 0
Ipswich 87% 42 0.0% 0 0.0% 0 20% 1 25% 1 15.9% 7 438% 14 417% 15 54% 2 43% 2 0.0% 0 0.0% 0
Lavenham 0.4% 2 0.0% 0 17% 1 20% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Manningtree 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Needham Market 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 1
Stowmarket 128% 62 0.0% 0 11.9% 7 0.0% 0 0.0% 0 91% 4 0.0% 0 306% 11 649% 24 304% 14 2.0% 1 22% 1
Sudbury 249% 121 652% 30 153% 9 837% 41 925% 37 9.1% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Barham 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Beccles 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 43% 2
Botesdale 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20% 1 0.0% 0
Bungay 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 43% 2
Clare 0.2% 1 22% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Claydon 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Diss 142% 69 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.6% 2 54% 2 43% 2 640% 32 674% 31
Felixstowe 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 31% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Framlingham 0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 1 0.0% 0 0.0% 0 20% 1 22% 1
Halesworth 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 1
Harleston 0.8% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 87% 4
Holbrook 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 31% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Leyton 0.2% 1 22% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newmarket 0.2% 1 0.0% 0 17% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Norwich 0.8% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 1 2.0% 1 43% 2
Rickinghall 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20% 1 0.0% 0
Semer 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Thetford 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20% 1 0.0% 0
Tolgate 0.2% 1 22% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Walsham 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 1 0.0% 0 0.0% 0
Woodbridge 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 1
(Don't know / varies) 29% 14 22% 1 0.0% 0 0.0% 0 0.0% 0 23% 1 63% 2 28% 1 13.5% 5 0.0% 0 80% 4  0.0% 0
Base: 485 46 59 49 40 44 32 36 37 46 50 46
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Q06 In addition to (STORE MENTIONED AT QO1), is there any other store that you regularly use for your main-food shopping? [MR]

Aldi, 84 London Road, 0.3% 3 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 00% 0
COLCHESTER

Aldi, Gipping Way, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 0.0% 0 0.0% 0 0.0% 0
STOWMARKET

Aldi, Girling Street, 35% 38 9.0% 9 20% 2 140% 14 11.0% 11 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
SUDBURY

Aldi, HAVERHILL 0.3% 3 20% 2 10% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Asda Superstore, M eadow 19% 21 0.0% 0 10% 1 00% 0 0.0% 0 2.0% 2 0.0% 0 2.0% 2 6.0% 6 80% 8 2.0% 2 0.0% 0
Centre, Wilkes Way,

STOWMARKET

Asda superstore, Turner 0.4% 4 2.0% 2 10% 1 00% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Rise, COLCHESTER
Co op, Church Street, EYE 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4 1.0% 1

Co-op, 100 East Strest, 0.5% 6 0.0% 0 0.0% 0 20% 2 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Co?(L)JESlIiEJYl‘l Street, 0.1% 1 0.0% 0 0.0% 0 1.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
COEQJVEZN:@;I’,\IASUGQ 20% 22 0.0% 0 0.0% 0 1.0% 1 0.0% 0 200% 20 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
C%%jéiié?&h Street, 0.1% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Hall Street, LONG 0.1% 1 0.0% 0 1.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
MELFORD

Co-op, HALSTEAD 0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, MANNINGTREE 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, NEEDHAM 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
MARKET

Co-op, The Street, CAPEL 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
ST MARY

Farmfoods Freezer Centres, 0.3% 3 1.0% 1 00% 0 10% 1 1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Unit 3a, Sudbury Retail
Park, Northern Road,
Newton Road, SUDBURY

Lidl, Bury Road, 2.2% 24 0.0% 0 10% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 4.0% 4 12.0% 12 4.0% 4  1.0% 1 1.0% 1
STOWMARKET

Morrisons, 175 London 25% 28 0.0% 0 0.0% 0 6.0% 6 1.0% 1 180% 18 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, HADLEIGH

Morrisons, DISS 29% 32 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4 3.0% 3 0.0% 0 16.0% 16 9.0% 9
Morrisons, Sheringham 16% 18 0.0% 0 1.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4 120% 12 1.0% 1 0.0% 0 0.0% 0
Court, Milton Road South,

STOWMARKET

Morrisons, Sproughton 09% 10 0.0% 0 1.0% 1 00% 0 1.0% 1 00% 0 4.0% 4  4.0% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, IPSWICH

Roys of Wroxham, Great 0.2% 2 0.0% 0 0.0% 0 1.0% 1 1.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Eastern Road, SUDBURY
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Sainsbury's Superstore, 0.5% 5 3.0% 3 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
11-14 Priory Walk,
COLCHESTER
Sainsbury’s, Cornard Road, 4.8% 53 7.0% 7 20% 2 26.0% 26 12.0% 12 5.0% 5 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
SUDBURY
Sainsbury's, Hadleigh Road, 15% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 8.0% 8 50% 5 1.0% 1 00% 0 0.0% 0 0.0% 0
IPSWICH
Sainsbury's, HAVERHILL 0.4% 4 4.0% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sainsbury's, MILDENHALL  0.2% 2 0.0% 0 10% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Tesco Express, Crouch 0.1% 1 1.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street, COLCHESTER
Tesco Metro, Kesgrave, 0.4% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 10% 1 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
IPSWICH
Tesco Superstore, 0.5% 6 0.0% 0 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20% 2 1.0% 1 0.0% 0
Bedingfeld Way, BURY
ST. EDMUNDS
Tesco Superstore, Cedars 30% 33 0.0% 0 1.0% 1 0.0% 0 0.0% 0 2.0% 2 0.0% 0 6.0% 6 140% 14 7.0% 7 3.0% 3 0.0% 0
Link Road,
STOWMARKET
Tesco Superstore, St 12% 13 1.0% 1 50% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.0% 7 0.0% 0 0.0% 0
Saviours Interchange,
BURY ST EDMUNDS
Tesco, BRAINTREE 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco, Greenstead Road, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
COLCHESTER
Tesco, Woodhall Business 43% 47 9.0% 9 6.0% 6 160% 16 150% 15 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park, Springlands Way,
SUDBURY
Waitrose, Robert Boby Way, 23% 25 1.0% 1 100% 10 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1 100% 10 2.0% 2 0.0% 0
BURY ST EDMUNDS
Waitrose, Station Road, 4.7% 52  9.0% 9 2.0% 2 17.0% 17 15.0% 15 8.0% 8 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
SUDBURY
Bury St. Edmunds 0.4% 4  0.0% 0 1.0% 1 10% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20% 2 0.0% 0 0.0% 0
Cedars Park 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 00% 0
Colchester 0.2% 2 10% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Copdock Mill 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Debenham 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 1.0% 1 00% 0
Dedham 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eye 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Hadleigh 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haverhill 0.1% 1 10% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ipswich 09% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 3.0% 3 3.0% 3 0.0% 0 0.0% 0 3.0% 3 0.0% 0
Lavenham 0.1% 1 00% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Manningtree 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Needham Market 0.2% 2 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sudbury 0.5% 5 1.0% 1 00% 0 1.0% 1 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Stowmarket 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 10% 1 00% 0 0.0% 0
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Street / Farmers Marketsin
Stowmarket

Street / Farmers Marketsin
Sudbury

Aldi, Mere Street, Diss

Aldi, Meredith Road,
Ipswich

Aldi, Newmarket Road,
Dettingen Way, Bury St.
Edmunds

Andrews Quality Butchers,
High Street, Hadleigh

Asda Superstore, Acle New
Road, Runham Vauxhall,
Great Yarmouth

Asda Superstore, Stoke Park
Drive, Ipswich

Asda Superstore, Western
Way, Bury St. Edmunds

Asda Superstore,
Whitehouse Industrial
Estate, Goddard Road,
Ipswich

Budgens, Bullock Fair Close,
Harleston

Co-op, Broad Strest, Eye

Co-op, Fiveways Retail Park,
Peartree Road, Stanway,
Colchester

Co-op, High Street, Earls
Colne

Co-op, Market Hill, Clare

Co-op, Market Hill,
Framlingham

Co-op, Sheldrake Drive,
Ipswich

Co-op, The Street, Holbrook

Co-op, The Strest,
Rickinghall, Diss

Hollow Trees Farm Shop,
Semer, Ipswich

Iceland, North Street,
Sudbury

Lidl, Copenhagen Way,
Norwich

Lidl, Handford Road,
Ipswich

Total

0.2%

0.5%

1.4%
0.1%

1.2%

0.3%

0.1%

0.4%

0.9%

0.7%

0.5%

0.2%

0.1%

0.1%

0.1%
0.2%

0.1%

0.1%
0.2%

0.1%

0.8%

0.1%

0.1%

10

Zonel

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.0%

1.0%

1.0%
0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
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Lidl, Holt Road, Cromer

Lidl, London Road, Ipswich

Local shops, Beccles

Local shops, Diss

Local shops, Earls Colne

Local shops, East Bergholt

Local shops, Harleston

Local shops, Mundesley

Local shops, Norwich

Local shops, Shotley

Local shops, Stowupland

Local shops, Tharston

Local shops,
Walsham-le-Willows

Local shops, Woodbridge

Marks & Spencer,
Buttermarket, Bury St.
Edmunds

Marks & Spencer,
Martlesham Heath Retail
Park, Beardmore Park,
Ipswich

Marks & Spencer, Westgate
Street, Ipswich

Morrisons, Iconfield Park,
Garland Road, Harwich

Sainsbury's, Bedingfeld
Way, Bury St. Edmunds

Sainsbury's, Brazen Gate,
Norwich

Sainshury's, Felixstowe
Road, Ipswich

Sainsbury's, Forest Retail
Park, London Road,
Thetford

Sainsbury's, High Street,
Halstead

Sainsbury's, Pound Lane,
Norwich

Sainsbury's, Western
Approach, Stanway,
Colchester

Tesco Extra, Copdock
Interchange, Ipswich

Tesco Extra, Highwoods
Square, Colchester

Tesco Superstore, Cangle

Total
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Road, Haverhill

Tesco Superstore, George 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1
Westwood Way, Beccles

Tesco Superstore, Ipswich 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 20% 2
Road, Norwich

Tesco Superstore, Victoria 2.5% 27 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20% 2 0.0% 0 1.0% 1 10.0% 10 14.0% 14
Road, Diss

Waitrose, Church Strest, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Saxmundham

Waitrose, Eaton Centre, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2
Church Lane, Eaton,

Norwich

Waitrose, Futura Park, Crane  0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 0.0% 0 10% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Boulevard, Ipswich

Waitrose, Norwich Road, 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Wymondham

Waitrose, St. Andrews 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Avenue, Colchester

Internet / mail order 1.6% 18 3.0% 3 3.0% 3 0.0% 0 0.0% 0 20% 2 0.0% 0 20% 2 20% 2 0.0% 0 5.0% 5 1.0% 1

(Don't know / varies) 15% 17 0.0% 0 2.0% 2 0.0% 0 0.0% 0 1.0% 1 3.0% 3 1.0% 1 3.0% 3 4.0% 4 2.0% 2 1.0% 1

(Nowhere else) 37.9% 417 40.0% 40 32.0% 32 30.0% 30 45.0% 45 28.0% 28 39.0% 39 44.0% 44 41.0% 41 36.0% 36 42.0% 42 40.0% 40

Base: 1100 100 100 100 100 100 100 100 100 100 100 100

QO06AWhich internet / home delivery retailer do you also use for your main food shopping?
Those who do their main food shopping via the Internet at Q06:

Asda 11.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 50.0% 1 0.0% 0 20.0% 1 0.0% 0
Sainsbury’s 16.7% 3 0.0% 0 33.3% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 50.0% 1 0.0% 0 0.0% 0 20.0% 1 00% 0
Tesco 38.9% 7 100.0% 3 0.0% 0 0.0% 0 0.0% 0 100.0% 2 0.0% 0 50.0% 1 50.0% 1 0.0% 0 0.0% 0 0.0% 0
Waitrose / Ocado 27.8% 5 0.0% 0 66.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 60.0% 3 0.0% 0
(Don't know / varies) 5.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 1
Base: 18 3 3 0 0 2 0 2 2 0 5 1
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Q07 In addition to your main food shopping, where do you normally do most of your household's small scale top-up food shopping (i.e. the store you visit regularly (2+ times a week to buy bread, milk, etc.,
on a day-to-day basis)?

Aldi, 84 London Road, 0.1% 1 0.0% 0 0.0% 0 10% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
COLCHESTER

Aldi, Girling Street, 18% 20 2.0% 2 0.0% 0 5.0% 5 13.0% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
SUDBURY

Aldi, HAVERHILL 0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda Superstore, M eadow 1.5% 17 0.0% 0 1.0% 1 1.0% 1 0.0% 0 1.0% 1 1.0% 1 20% 2 11.0% 11  0.0% 0 0.0% 0 0.0% 0
Centre, Wilkes Way,
STOWMARKET

Asda superstore, Turner 0.4% 4 2.0% 2 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Rise, COLCHESTER

Co op, Church Street, EYE 15% 16 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 140% 14 0.0% 0

Co-op, 100 East Strest, 0.8% 9 0.0% 0 0.0% 0 0.0% 0 9.0% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
SUDBURY

Co-op, 2 High Street, 0.5% 6 0.0% 0 1.0% 1 50% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
LAVENHAM

Co-op, 4 & 5 AcaciaCourt, 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BRANTHAM

Co-op, 72 High Street, 25% 27 0.0% 0 0.0% 0 1.0% 1 00% 0 25.0% 25 1.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
HADLEIGH
Co-op, 80A High Strest, 0.3% 3 0.0% 0 20% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
LAVENHAM

Co-op, Hall Street, LONG 13% 14 3.0% 3 1.0% 1 10.0% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

MELFORD

Co-op, MANNINGTREE 0.5% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1

Co-op, Mildenhall Road, 0.7% 8 0.0% 0 1.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% o 7.0% 7 0.0% 0 0.0% 0
BURY ST EDMUNDS

Co-op, NEEDHAM 0.5% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 50% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0
MARKET

Co-op, The Drift, Canhams 0.4% 4  0.0% 0 0.0% 0 4.0% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, GREAT

CORNARD

Co-op, The Strest, 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 40% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0
BRAMFORD

Co-op, The Street, CAPEL 12% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.0% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
ST MARY

Co-op Local, DEDHAM 0.6% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Farmfoods Freezer Centres, 0.5% 6 0.0% 0 0.0% 0 3.0% 3 1.0% 1 1.0%
Unit 3a, Sudbury Retail

Park, Northern Road,

Newton Road, SUDBURY

Lidl, Bury Road, 0.8% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.0% 7 20% 2 0.0% 0 0.0% 0
STOWMARKET

McColls,19 Market Hill 0.1% 1 00% 0 0.0% 0 0.0% 0 1.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
SUDBURY

3.0% 3 4.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0

- O
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Morrisons, 175 London
Road, HADLEIGH

Morrisons, DISS

Morrisons, Sheringham
Court, Milton Road South,
STOWMARKET

Morrisons, Sproughton
Road, IPSWICH

Roys of Wroxham, Great
Eastern Road, SUDBURY

Sainsbury's Superstore,
11-14 Priory Walk,
COLCHESTER

Sainsbury’s, Cornard Road,
SUDBURY

Sainsbury's, Hadleigh Road,
IPSWICH

Sainsbury's, HAVERHILL

Tesco Metro, Kesgrave,
IPSWICH

Tesco Superstore,
Bedingfeld Way, BURY
ST. EDMUNDS

Tesco Superstore, Cedars
Link Road,
STOWMARKET

Tesco Superstore, St
Saviours Interchange,
BURY ST EDMUNDS

Tesco, BRAINTREE

Tesco, Greenstead Road,
COLCHESTER

Tesco, Woodhall Business
Park, Springlands Way,
SUDBURY

Waitrose, Robert Boby Way,
BURY ST EDMUNDS

Waitrose, Station Road,
SUDBURY

Bury St. Edmunds

Debenham

Dedham

Eye

Hadleigh

Halstead

Ipswich

Lavenham

Total

2.3%

0.8%

0.5%

0.3%

0.3%

0.3%

1.5%

0.7%

0.2%
0.2%

0.1%

1.4%

0.5%

0.1%
0.1%

2.4%

0.8%

2.5%

1.6%
0.5%
0.3%
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1.2%
0.5%
0.8%
0.1%
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Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone6 Zone7 Zone8 Zone9 Zone 10 Zonell

Long Méelford 0.2% 2 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Manningtree 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Needham Market 0.4% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sudbury 1.0% 11 0.0% 0 0.0% 0 4.0% 4 7.0% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Stowmarket 0.8% 9 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.0% 7 0.0% 0 0.0% 0 0.0% 0

Street / Farmers Marketsin 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 00% 0 0.0% 0 0.0% 0
Stowmarket

Street / Farmers Marketsin 0.3% 3 0.0% 0 0.0% 0 1.0% 1 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sudbury

Aldi, Hines Road, Ipswich 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Mere Street, Diss 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 1.0% 1

Aldi, Newmarket Road, 0.5% 5 0.0% 0 4.0% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 00% 0 0.0% 0 0.0% 0
Dettingen Way, Bury St.
Edmunds

Andrews Quality Butchers, 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
High Street, Hadleigh

Asda Superstore, Stoke Park ~ 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Drive, Ipswich

Asda Superstore, Western 0.3% 3 0.0% 0 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Way, Bury St. Edmunds

Asda Superstore, 0.4% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Whitehouse Industrial
Estate, Goddard Road,
Ipswich

Budgens, Bullock Fair Close, 1.2% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.0% 13
Harleston

Budgens, The Street, East 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bergholt

Co-op, Ashfield Road, 13% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 13.0% 13 0.0% 0 0.0% 0
Elmswell

Co-op, Broad Street, Eye 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 0.0% 0

Co-op, Chancery Lane, 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4  0.0% 0 0.0% 0 1.0% 1 0.0% 0
Debenham

Co-op, Chapdl Road, West 0.5% 5 50% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Berghalt

Co-op, Colchester Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ipswich

Co-op, Combs Lane, Combs  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Ford, Stowmarket

Co-op, Fircroft Road, 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
Ipswich

Co-op, Fiveways Retail Park, 0.1% 1 10% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Peartree Road, Stanway,
Colchester

Co-op, Greenways 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1

Neighbourhood Centre,
Ravenswood, Ipswich
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Co-op, High Street, Earls
Colne

Co-op, High Street, Laxfield

Co-op, Hillside Road East,
Bungay

Co-op, London Road,
Harleston

Co-op, Market Hill, Clare

Co-op, Market Hill,
Framlingham

Co-op, Market Place,
Harleston

Co-op, Norwich Road,
Barham, Claydon

Co-op, Old Street, Haughley

Co-op, Selkirk Road,
Ipswich

Co-op, Sprites Lane,
Laburnam Close, Ipswich

Co-op, The Street, Holbrook

Co-op, The Street, Long
Stratton

Co-op, The Strest,
Rickinghall, Diss

Co-op, The Strest,
Wherstead, Holbrook

Co-op, The Street, Woolpit

Co-op, Thoroughfare,
Woodbridge

Hollow Trees Farm Shop,
Semer, Ipswich

Iceland, Cornhill, Bury St.
Edmunds

Iceland, High Street,
Haverhill

Iceland, North Street,
Sudbury

Lidl, Handford Road,
Ipswich

Lidl, London Road, Ipswich

Local shops, Bacton

Local shops, Beccles

Local shops, Bildeston

Local shops, Boxford

Local shops, Cavendish

Local shops, Chelmondiston

Local shops, Cockfield

Total

0.5%

0.2%
0.1%

0.2%

0.9%
0.4%

0.2%

0.6%

0.4%
0.1%

0.2%

0.5%
0.1%

1.5%

0.2%

0.7%
0.1%

0.3%

0.1%

0.1%

0.3%

0.2%

0.1%
0.2%
0.3%
0.3%
0.2%
0.1%
0.1%
0.3%

WFRFPNWWNPEP

Zonel

4.0%

0.0%
0.0%

0.0%

10.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

1.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
1.0%
0.0%
0.0%

o

[eNol NeoloNeoNoNe)

Zone?2

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

1.0%
0.0%

0.0%

1.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
3.0%

o

WO OOOOOO0o

Zone3

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

1.0%

0.0%

0.0%

2.0%

0.0%

0.0%
0.0%
0.0%
0.0%
2.0%
0.0%
0.0%
0.0%

o

OO ONOOOO

Zone4d

1.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

1.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Zoneb5

1 0.0%

0 0.0%
0 0.0%

0 0.0%

0 0.0%
0 0.0%

0 0.0%

0 0.0%

0 0.0%
0 0.0%

0 0.0%

0 0.0%
0 0.0%

0 0.0%

0 0.0%

0 0.0%
0 0.0%

0 20%

0 0.0%

0 0.0%

1 0.0%

o

0.0%

0.0%
0.0%
0.0%
3.0%
0.0%
0.0%
0.0%
0.0%

[eNoNeoNoNoNeoNoNe)

o

OO0 O0OO0OWOOoOOo

Zone 6

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

2.0%

5.0%
0.0%

0.0%

2.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

1.0%

1.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.0%
0.0%

[

el NeoloNoNeoNaN

Zone7

0.0%

0.0%
0.0%

0.0%

0.0%
1.0%

0.0%

7.0%

0.0%
1.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

1.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

=

[eNoNeoNoNoNeoNoNa)

Zone8

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
2.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

[cNeoNoloNoNaol Vo]

Zone9

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

4.0%
0.0%

0.0%

0.0%
0.0%

1.0%

0.0%

7.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

o

[eNoNeoNoNoNoNoNe)

Zone 10

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
0.0%

16.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

o

[eNoNeoNoNoNoNoNe)

Zone 1l

0.0%

2.0%
1.0%

2.0%

0.0%
3.0%

2.0%

0.0%

0.0%
0.0%

0.0%

0.0%
1.0%

0.0%

0.0%

0.0%
1.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%
3.0%
0.0%
0.0%
0.0%
0.0%
0.0%

o

[cNoNeoNoNoNNoNa)

090215

NEMS market research



by Zone

Babergh & Mid Suffolk Household Survey

For Carter Jonas

Page 28
February 2015

Local shops, Combs Ford
Local shops, Dickleburgh
Local shops, Diss
Local shops, East Bergholt
Local shops, ElImswell
Local shops, Fressingfield
Local shops, Gislingham
Local shops, Glemsford
Local shops, Harleston
Local shops, Hitcham
Local shops, Holbrook
Local shops, Horley
Local shops, Hoxne
Local shops, Lawshall
Local shops, Mendlesham
Local shops, Metfield
Local shops, Monks Eleigh
Local shops, Mundesley
Local shops, Norton
Local shops, Otley
Local shops, Rattlesden
Local shops, Redgrave
Local shops, Rickinghall
Local shops, Rougham
Local shops, Sicklesmere
Local shops, Stanton
Local shops, Stradbroke
Local shops, Tharston
Local shops, Thorndon
Local shops,
Walsham-le-Willows
Local shops, Westley
Local shops, Woodbridge
Local shops, Woolpit
Marks & Spencer,
Buttermarket, Bury St.
Edmunds
Marks & Spencer, Westgate
Street, Ipswich
Morrisons, Iconfield Park,
Garland Road, Harwich
Sainsbury's, Bedingfeld
Way, Bury St. Edmunds
Sainsbury's, High Street,
Halstead
Sainsbury's, Western
Approach, Stanway,

Total
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Colchester

Spar, BellsLane, Glemsford ~ 0.1% 1 1.0% 1 00% 0 0.0% 0 0.0% 0 0.0%

Spar, Church Street, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Stradbroke, Eye

Spar, High Strest, 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Mundesley

Street / Farmers Marketsin 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Woodbridge

Tesco Extra, Copdock 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Interchange, Ipswich

Tesco Superstore, Cangle 0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0%
Road, Haverhill

Tesco Superstore, Ipswich 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Road, Norwich

Tesco Superstore, Victoria 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Road, Diss

Waitrose, Corn Exchange, 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Ipswich

Waitrose, Fred Archer Way, 0.1% 1 0.0% 0 10% 1 0.0% 0 0.0% 0 0.0%
Newmarket

Waitrose, Futura Park, Crane  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Boulevard, Ipswich

Internet / mail order 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
(Don't know / varies) 25% 28 0.0% 0 40% 4 0.0% 0 0.0% 0 0.0%
(Don't do top-up shopping) 325% 357 330% 33 380% 38 250% 25 330% 33 26.0%
Base: 1100 100 100 100 100

QO07AWhich retailer do you purchase your top-up food internet / home delivery shopping from?
Those who do their top-up food shopping via the Internet at QO07:

Asda 50.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Other 50.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Base: 2 0 0 0 0
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Q08 Of all the money you spend on your main and top-up food shopping, what share goes to your main food shopping?
Those who do top-up shopping at Q07:

1% - 5% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
6% - 10% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
11% - 15% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
16% - 20% 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 1 14% 1 0.0% 0 15% 1
21% - 25% 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 1 16% 1 0.0% 0 0.0% 0 0.0% 0
26% - 30% 0.8% 6 0.0% 0 0.0% 0 13% 1 15% 1 0.0% 0 13% 1 34% 2 0.0% 0 0.0% 0 0.0% 0 15% 1
31% - 35% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
36% - 40% 0.8% 6 0.0% 0 16% 1 0.0% 0 15% 1 14% 1 0.0% 0 17% 1 16% 1 14% 1 0.0% 0 0.0% 0
41% - 45% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
46% - 50% 77% 57 10.4% 7 97% 6 93% 7 9.0% 6 135% 10 9.1% 7 51% 3 16% 1 14% 1 11.3% 7 3.0% 2
51% - 55% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
56% - 60% 81% 60 9.0% 6 32% 2 10.7% 8 6.0% 4 176% 13 65% 5 85% 5 65% 4 5.6% 4 48% 3 91% 6
61% - 65% 0.8% 6 15% 1 0.0% 0 13% 1 15% 1 0.0% 0 0.0% 0 0.0% 0 16% 1 14% 1 16% 1 0.0% 0
66% - 70% 11.3% 84 13.4% 9 65% 4 133% 10 11.9% 8 81% 6 208% 16 6.8% 4 81% 5 153% 11 6.5% 4 10.6% 7
71% - 75% 9.6% 71 10.4% 7 97% 6 53% 4 6.0% 4 149% 11 91% 7 85% 5 97% 6 12.5% 9 97% 6 91% 6
76% - 80% 234% 174 194% 13 226% 14 293% 22 299% 20 176% 13 234% 18 322% 19 17.7% 11 153% 11 258% 16 258% 17
81% - 85% 35% 26 4.5% 3 48% 3 13% 1 45% 3 27% 2 3% 3 0.0% 0 65% 4 6.9% 5 32% 2 0.0% 0
86% - 90% 157% 117 17.9% 12 21.0% 13 93% 7 9.0% 6 9.5% 7 156% 12 13.6% 8 17.7% 11 194% 14 17.7% 11 242% 16
91% - 95% 51% 38 15% 1 97% 6 4.0% 3 45% 3 41% 3 39% 3 51% 3 81% 5 56% 4 6.5% 4 45% 3
96% - 100% 22% 16 3.0% 2 32% 2 53% 4 0.0% 0 27% 2 0.0% 0 17% 1 16% 1 28% 2 32% 2 0.0% 0
(Don't know) 10.0% 74 9.0% 6 81% 5 8.0% 6 149% 10 81% 6 52% 4 11.9% 7 161% 10 9.7% 7 9.7% 6 10.6% 7
(Refused) 0.4% 3 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0
Mean: 75.67 75.33 79.04 74.66 73.95 71.84 74.79 74.10 77.33 78.00 7754 76.75
Base: 743 67 62 75 67 74 77 59 62 72 62 66
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Q09 In addition to (STORE MENTIONED AT QO07), is there any other store that you regularly use for your household's small scale top-up food shopping?
Those who do top-up shopping at Q07:

Aldi, Girling Street, 13% 10 6.0% 4 0.0% 0 27% 2 6.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
SUDBURY
Aldi, HAVERHILL 0.1% 1 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda Superstore, M eadow 0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.8% 3 14% 1 32% 2 0.0% 0
Centre, Wilkes Way,

STOWMARKET

Asda superstore, Turner 0.1% 1 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Rise, COLCHESTER

Co op, Church Street, EYE 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 1 00% 0

Co-op, 100 East Strest, 1.1% 8 0.0% 0 0.0% 0 53% 4 6.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
SUDBURY
Co-op, 2 High Strest, 0.3% 2 0.0% 0 16% 1 13% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
LAVENHAM

Co-op, 4 & 5 AcaciaCourt, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BRANTHAM

Co-op, 72 High Strest, 0.9% 7 0.0% 0 0.0% 0 13% 1 0.0% 0 81% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
HADLEIGH
Co-op, 80A High Street, 0.1% 1 0.0% 0 16% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
LAVENHAM

Co-op, Hall Street, LONG 0.1% 1 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
MELFORD

Co-op, HALSTEAD 0.3% 2 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1

Co-op, MANNINGTREE 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Mildenhall Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0
BURY ST EDMUNDS

Co-op, The Street, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BRAMFORD

Co-op, The Street, CAPEL 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
ST MARY

Co-op Local, DEDHAM 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Farmfoods Freezer Centres, 0.7% 5 0.0% 0 16% 1 40% 3 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Unit 3a, Sudbury Retail

Park, Northern Road,

Newton Road, SUDBURY

Lidl, Bury Road, 0.5% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 1 32% 2 14% 1 00% 0 0.0% 0
STOWMARKET

Morrisons, 175 London 0.7% 5 0.0% 0 0.0% 0 13% 1 0.0% 0 41% 3 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, HADLEIGH

Morrisons, DISS 0.5% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.8% 3 15% 1
Morrisons, Sheringham 0.8% 6 0.0% 0 0.0% 0 0.0% 0 15% 1 00% 0 0.0% 0 0.0% 0 81% 5 0.0% 0 0.0% 0 0.0% 0
Court, Milton Road South,

STOWMARKET

Morrisons, Sproughton 0.1% 1 00% 0 16% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, IPSWICH
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Roys of Wroxham, Great 0.3% 2 15% 1 0.0% 0 0.0% 0 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastern Road, SUDBURY
Sainsbury's Superstore, 0.1% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
11-14 Priory Walk,
COLCHESTER

Sainsbury’s, Cornard Road, 15% 11 0.0% 0 0.0% 0 93% 7 6.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
SUDBURY

Sainsbury's, Hadleigh Road, 0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 3.9% 3 17% 1 16% 1 0.0% 0 0.0% 0 0.0% 0
IPSWICH

Sainsbury's, HAVERHILL 0.1% 1 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Bromley 0.1% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, COLCHESTER

Tesco Express, St Johns, 0.1% 1 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
COLCHESTER

Tesco Metro, Kesgrave, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
IPSWICH

Tesco Superstore, Cedars 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Link Road,

STOWMARKET

Tesco Superstore, St 0.4% 3 15% 1 32% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Saviours Interchange,
BURY ST EDMUNDS
Tesco, Woodhall Business 15% 11 3.0% 2 16% 1 67% 5 45% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park, Springlands Way,
SUDBURY

Waitrose, Robert Boby Way,  0.4% 3 0.0% 0 16% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 1 14% 1 00% 0 0.0% 0
BURY ST EDMUNDS
Waitrose, Station Road, 15% 11 45% 3 0.0% 0 27% 2 9.0% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
SUDBURY
Bury St. Edmunds 0.9% 7 0.0% 0 32% 2 13% 1 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 42% 3 0.0% 0 0.0% 0
Capel St. Mary 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Debenham 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Dedham 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eye 0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.3% 7 0.0% 0
Hadleigh 16% 12 0.0% 0 0.0% 0 27% 2 0.0% 0 12.2% 9 13% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haverhill 0.1% 1 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ipswich 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 00% 0 16% 1 0.0% 0 0.0% 0 0.0% 0
Long Melford 0.3% 2 0.0% 0 0.0% 0 27% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Manningtree 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 26% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Needham Market 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sudbury 22% 16 15% 1 0.0% 0 67% 5 11.9% 8 27% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Stowmarket 1.2% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.5% 9 0.0% 0 0.0% 0 0.0% 0
Street / Farmers Marketsin 0.7% 5 15% 1 0.0% 0 0.0% 0 6.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sudbury
Aldi, Hines Road, Ipswich 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Aldi, Mere Street, Diss 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1
Aldi, Meredith Road, 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 13% 1 17% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

090215 NEMS market research



by Zone Babergh & Mid Suffolk Household Survey Page 33

For Carter Jonas February 2015
Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l
Ipswich
Aldi, Newmarket Road, 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 1 14% 1 00% 0 0.0% 0
Dettingen Way, Bury St.
Edmunds

Andrews Quality Butchers, 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 41% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
High Street, Hadleigh

Asda Superstore, Stoke Park ~ 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Drive, Ipswich

Asda Superstore, Western 0.3% 2 0.0% 0 32% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Way, Bury St. Edmunds

Asda Superstore, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Whitehouse Industrial

Estate, Goddard Road,

Ipswich

Budgens, Bullock Fair Close,  0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 2
Harleston

Co-op, Ashfield Road, 0.1% 1 0.0% 0 16% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Elmswell

Co-op, Combs Lane, Combs ~ 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 65% 4  0.0% 0 0.0% 0 0.0% 0
Ford, Stowmarket

Co-op, Hillside Road East, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1
Bungay

Co-op, London Road, 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 2
Harleston

Co-op, Norwich Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Barham, Claydon

Co-op, Sheldrake Drive, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ipswich

Co-op, The Strest, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 1 0.0% 0
Rickinghall, Diss

Co-op, The Street, Woolpit 0.1% 1 0.0% 0 16% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Farmfoods, Barton Road, 0.3% 2 0.0% 0 32% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bury St. Edmunds

Hollow Trees Farm Shop, 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 27% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Semer, Ipswich

Iceland, High Street, 0.1% 1 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haverhill

Iceland, North Street, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sudbury

Iceland, Taylors Square, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1
Beccles

Lidl, Handford Road, 0.1% 1 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ipswich

Local shops, Acton 0.1% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Beccles 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1

Local shops, Bungay 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1

Local shops, ColneEngaine,  0.1% 1 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Essex
Local shops, Diss 0.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 81% 5 0.0% 0
Local shops, East Bergholt 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 26% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Local shops, Elmswell 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 2 0.0% 0 0.0% 0
Local shops, Framlingham 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1
Local shops, Fressingfield 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1
Local shops, Glemsford 0.3% 2 3.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Local shops, Harleston 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 45% 3
Local shops, Ickworth 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0
Local shops, Lawshall 0.1% 1 0.0% 0 16% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Local shops, Mendlesham 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 1 0.0% 0 0.0% 0 0.0% 0
Local shops, Mistley 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Local shops, Nayland 0.1% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Local shops, Norwich 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Local shops, Old Newton 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 1 0.0% 0 0.0% 0 0.0% 0
Local shops, Pulham St. 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1
Mary
Local shops, Rickinghall 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32% 2 0.0% 0
Local shops, Rougham 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0
Local shops, Semer 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Local shops, Stradbroke 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 2
Local shops, Thorndon 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 1 0.0% 0
Local shops, Woodbridge 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Local shops, Woolpit 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 2 00% 0 0.0% 0
Marks & Spencer Simply 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1
Food, Sweetbriar Retail
Park, Norwich
Marks & Spencer, 0.8% 6 0.0% 0 16% 1 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.6% 4  0.0% 0 0.0% 0
Buttermarket, Bury St.
Edmunds
Sainsbury's, Bedingfeld 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 1 14% 1 0.0% 0 0.0% 0
Way, Bury St. Edmunds
Sainsbury's, High Strest, 0.1% 1 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Halstead
Sainsbury's, Western 0.1% 1 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Approach, Stanway,
Colchester
Tesco Express, Bramford 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Ipswich
Tesco Express, Cornhill, 0.1% 1 0.0% 0 16% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bury St. Edmunds
Tesco Express, Norwich 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Ipswich
Tesco Express, Stamford 0.1% 1 0.0% 0 16% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Court, Horringer Road,
Bury St. Edmunds
Tesco Extra, Copdock 0.4% 3 0.0% 0 0.0% 0 0.0% 0 15% 1 0.0% 0 13% 1 17% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Interchange, Ipswich
(Don’t know / varies)
(Nowhere else)

Base:

Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

34% 25 6.0% 4 32% 2 0.0% 0 15% 1 14% 1 52% 4  0.0% 0 6.5% 4 83% 6 4.8% 3 0.0% 0
585% 435 537% 36 645% 40 453% 34 403% 27 595% 44 66.2% 51 763% 45 452% 28 653% 47 59.7% 37 69.7% 46

743 67 62 75 67 74 7 59 62 72 62 66
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Q10 In which ONE town centre, freestanding store or retail park do you do most of your household's shopping for men's, women's, children's and baby clothing and footwear (fashion items - not sports
clothing and footwear)?

Tesco Extra, Copdock 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Interchange, Ipswich

Copdock Mill Interchange, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ipswich

Woodhall Business Park, 0.1% 1 10% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Drury Drive, Sudbury
Braintree 10% 11 5.0% 5 0.0% 0 10% 1 20% 2 10% 1 10% 1 1.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
Bury St Edmunds 26.7% 294 27.0% 27 68.0% 68 38.0% 38 260% 26 9.0% 9 10% 1 100% 10 260% 26 640% 64 220% 22 3.0% 3
Colchester 6.5% 72 22.0% 22 0.0% 0 19.0% 19 14.0% 14  4.0% 4 13.0% 13  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eye 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0
Hadleigh 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 10% 1 1.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
Halstead 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Haverhill 0.1% 1 10% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ipswich 21.0% 231 0.0% 0 10% 1 50% 5 3.0% 3 550% 55 49.0% 49 56.0% 56 33.0% 33 1.0% 1 190% 19 9.0% 9
Long Méelford 0.2% 2 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Needham Market 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
Stowmarket 3.0% 33 0.0% 0 2.0% 2 0.0% 0 0.0% 0 10% 1 00% 0 4.0% 4 180% 18 6.0% 6 2.0% 2 0.0% 0
Sudbury 6.6% 73 14.0% 14  2.0% 2 17.0% 17 36.0% 36 3.0% 3 10% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street Market in Stowmarket  0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 0.0% 0 0.0% 0 0.0% 0
Street Market in Sudbury 0.2% 2 10% 1 00% 0 0.0% 0 10% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Abroad 0.1% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Asda Superstore, 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Whitehouse Industrial

Estate, Goddard Road,

Ipswich
Beccles 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1
Cambridge 1.3% 14  3.0% 3 6.0% 6 1.0% 1 20% 2 0.0% 0 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Central London 0.5% 6 0.0% 0 0.0% 0 10% 1 0.0% 0 10% 1 20% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2
Chelmsford 0.3% 3 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Diss 15% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.0% 9 80% 8
Exeter 0.1% 1 00% 0 0.0% 0 10% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Felixstowe 0.5% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 40% 4 1.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
Framlingham 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Great Yarmouth 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 1.0% 1
Greenhithe 0.1% 1 10% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Harleston 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4
Lowestoft 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20% 2
Martlesham 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
Newmarket 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Norwich 8.4% 92 0.0% 0 10% 1 0.0% 0 0.0% 0 0.0% 0 20% 2 50% 5 3.0% 3 3.0% 3 24.0% 24 540% 54
Ransomes Euro Retail Park,  0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Central Avenue, Ipswich
Sainsbury's, Cornard Road, 0.3% 3 0.0% 0 0.0% 0 20% 2 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sudbury
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Stradbroke 0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street market in Diss 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Tesco Superstore, Woodhall 0.2% 2 0.0% 0 0.0% 0 0.0% 0 20% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Business Park,

Springlands Way, Sudbury
Thetford 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
West Thurrock 0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Woodbridge 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Internet / catalogue 136% 150 18.0% 18 150% 15 120% 12 12.0% 12 17.0% 17 11.0% 11 120% 12 11.0% 11 180% 18 13.0% 13 11.0% 11
(Don't know) 24% 26 1.0% 1 2.0% 2 1.0% 1 0.0% 0 3.0% 3 4.0% 4 1.0% 1 4.0% 4 50% 5 3.0% 3 2.0% 2
(Don't do this type of 22% 24 2.0% 2 10% 1 2.0% 2 0.0% 0 2.0% 2 3.0% 3 3.0% 3 4.0% 4 2.0% 2 3.0% 3 20% 2

shopping)
Base: 1100 100 100 100 100 100 100 100 100 100 100 100

Q10AWhich internet / home delivery retailer do you also use for your household's shopping for men's, women's, children's and baby clothing and footwear (fashion items - not sports clothing and footwear)?
Those who do most of their clothing and footwear via the Internet at Q10:

Amazon 4.7% 7 5.6% 1 67% 1 0.0% 0 16.7% 2 5% 1 91% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 91% 1
Asda 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 91% 1 0.0% 0 0.0% 0 0.0% 0
Debenhams 3.3% 5 56% 1 0.0% 0 83% 1 83% 1 5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.7% 1 0.0% 0
Ebay 2.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 59% 1 91% 1 0.0% 0 0.0% 0 56% 1 0.0% 0 0.0% 0
Ebuyer 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 91% 1 0.0% 0 0.0% 0 0.0% 0
John Lewis 2.0% 3 0.0% 0 0.0% 0 0.0% 0 83% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 56% 1 7% 1 0.0% 0
Littlewoods 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.7% 1 0.0% 0
Marks & Spencer 113% 17 11.1% 2 0.0% 0 83% 1 0.0% 0 17.6% 3 182% 2 16.7% 2 182% 2 0.0% 0 30.8% 4 91% 1
Next 80% 12 0.0% 0 6.7% 1 16.7% 2 0.0% 0 0.0% 0 91% 1 0.0% 0 27.3% 3 11.1% 2 17% 1 182% 2
Sainsbury’s 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 83% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco 1.3% 2 0.0% 0 0.0% 0 0.0% 0 83% 1 0.0% 0 91% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other 24.0% 36 27.8% 5 13.3% 2 83% 1 41.7% 5 11.8% 2 21.3% 3 33.3% 4 27.3% 3 33.3% 6 15.4% 2 271.3% 3
Cotton Traders 4.0% 6 11.1% 2 6.7% 1 16.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 56% 1 0.0% 0 0.0% 0
Hotter Shoes 3.3% 5 56% 1 0.0% 0 83% 1 83% 1 11.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Very 2.0% 3 56% 1 0.0% 0 83% 1 0.0% 0 0.0% 0 0.0% 0 83% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 31.3% 47 27.8% 5 66.7% 10 25.0% 3 83% 1 41.2% 7 182% 2 33.3% 4 91% 1 38.9% 7 23.1% 3 36.4% 4
Base: 150 18 15 12 12 17 11 12 11 18 13 11
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Q11 How do you normally travel to (STORE OR CENTRE MENTIONED AT Q10)?
Those who buy clothing and footwear (excluding via the Internet) at Q10:

Car / van (asdriver) 72.7% 654 785% 62 829% 68 71.8% 61 534% 47 718% 56 659% 54 774% 65 716% 58 80.0% 60 69.1% 56 788% 67
Car / van (as passenger) 103% 93 7.6% 6 9.8% 8 10.6% 9 114% 10 7.7% 6 85% 7 71% 6 16.0% 13 14.7% 11 148% 12 59% 5
Bus, minibus or coach 10.6% 95 10.1% 8 6.1% 5 12.9% 11 13.6% 12 16.7% 13 14.6% 12 10.7% 9 6.2% 5 53% 4 12.3% 10 7.1% 6
Using park & ride facility 20% 18 0.0% 0 12% 1 0.0% 0 0.0% 0 26% 2 61% 5 3.6% 3 25% 2 0.0% 0 25% 2 35% 3
Motorcycle, scooter or 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
moped
Walk 30% 27 13% 1 0.0% 0 24% 2 216% 19 0.0% 0 0.0% 0 0.0% 0 37% 3 0.0% 0 12% 1 12% 1
Taxi 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Train 1.1% 10 1.3% 1 0.0% 0 24% 2 0.0% 0 13% 1 37% 3 12% 1 0.0% 0 0.0% 0 0.0% 0 24% 2
Bicycle 0.2% 2 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1
Mobility scooter / wheelchair  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Base: 900 79 82 85 88 78 82 84 81 75 81 85
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Q12 Where do you normally do most of your household's shopping for recording media for pictures and sound (e.g. records, pre-recorded and unrecorded CDs & DVDs, unexposed films for photographic
use, etc.) (Excluding video games)?

Currys PC World, London 0.2% 2 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Road / Copdock
Interchange, Ipswich
Tesco Extra, Copdock 0.6% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 4.0% 4 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Interchange, Ipswich
Woodhall Business Park, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 20% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Drury Drive, Sudbury
Bury St Edmunds 6.9% 76 6.0% 6 230% 23 50% 5 7.0% 7 0.0% 0 0.0% 0 10% 1 4.0% 4 240% 24 6.0% 6 0.0% 0
Colchester 14% 15 8.0% 8 0.0% 0 3.0% 3 0.0% 0 1.0% 1 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eye 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 00% 0
Hadleigh 0.5% 6 0.0% 0 0.0% 0 10% 1 00% 0 4.0% 4 10% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haverhill 0.2% 2 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ipswich 45% 49 0.0% 0 0.0% 0 0.0% 0 2.0% 2 9.0% 9 160% 16 120% 12 50% 5 0.0% 0 4.0% 4 1.0% 1
Stowmarket 25% 27 0.0% 0 10% 1 00% 0 0.0% 0 10% 1 0.0% 0 3.0% 3 16.0% 16 5.0% 5 10% 1 00% 0
Sudbury 35% 38 7.0% 7 0.0% 0 11.0% 11 19.0% 19 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Aldi, Girling Street, Sudbury ~ 0.1% 1 0.0% 0 0.0% 0 0.0% 0 10% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Asda Superstore, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Whitehouse Industrial
Estate, Goddard Road,
Ipswich
Beccles 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Cambridge 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 00% 0 0.0% 0
Diss 0.7% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 7.0% 7
Martlesham 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Morrisons, Sproughton 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Ipswich
Norwich 1.4% 15 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 4.0% 4 9.0% 9
Sainsbury's, Cornard Road, 0.1% 1 0.0% 0 0.0% 0 10% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sudbury

Tesco Superstore, Woodhall ~ 0.8% 9 1.0% 1 0.0% 0 3.0% 3 50% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Business Park,

Springlands Way, Sudbury

Tesco, Woodhall Business 0.4% 4 0.0% 0 0.0% 0 4.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park, Springlands Way,

Sudbury
West Thurrock 0.1% 1 1.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Internet / catalogue 31.3% 344 300% 30 31.0% 31 31.0% 31 290% 29 350% 35 33.0% 33 27.0% 27 390% 39 220% 22 320% 32 3B0%w 35
(Don't know) 12% 13 2.0% 2 1.0% 1 3.0% 3 1.0% 1 1.0% 1 00% 0 2.0% 2 1.0% 1 1.0% 1 1.0% 1 00% 0
(Don't do thistype of 43.0% 473 42.0% 42 44.0% 44 38.0% 38 33.0% 33 46.0% 46 42.0% 42 50.0% 50 35.0% 35 47.0% 47 50.0% 50 46.0% 46
shopping)
Base: 1100 100 100 100 100 100 100 100 100 100 100 100
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Q12AWhich internet / home delivery retailer do you also use for your household's shopping for recording media for pictures and sound (e.g. records, pre-recorded and unrecorded CDs & DVDs, unexposed
films for photographic use, etc. ) (Excluding video games)?
Those who buy recording media products via the Internet at Q12:

Amazon 834% 287 96.7% 29 742% 23 774% 24 793% 23 743% 26 84.8% 28 852% 23 87.2% 34 818% 18 90.6% 29 857% 30
Asda 06% 2 00% 0 00% O 32% 1 00% O 00% O 00% O 00% O 26% 1 00% 0 00% O 00% O
Ebay 15% 5 00% 0 65% 2 00% 0 34% 1 29% 1 00% 0 00% 0 00% O 00% O 00% O 29% 1
HMV 06% 2 00% 0 32% 1 00% O 00% O 00% O 30% 1 00% O 00% O 00% O 00% O 00% O
Tesco 03% 1 00% 0 00% O 32% 1 00% O 00% O 00% O 00% 0 00% O 00% 0 00% O 00% O
Other 12% 4 00% 0 32% 1 00% 0 00% 0 00% 0 00% 0 37% 1 00% 0 456 1 00% 0 29% 1
Itunes 12% 4 33% 1 00% 0 32% 1 00% 0 00% 0 00% 0 00% 0 00% O 456 1 31% 1 00% O
Play.com 15% 5 00% 0 32% 1 32% 1 69% 2 00% 0 30% 1 00% 0 00% O 00% O 00% O 00% O
(Don't know / varies) 99% 34 00% 0 97% 3 97% 3 103% 3 229% 8 91% 3 111% 3 103% 4 91% 2 63% 2 86% 3
Base: 344 30 31 31 29 35 33 27 39 22 32 35
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Q13 Where do you normally do most of your household's shopping for audio visual, photographic, computer items (such as stereos, radios, TVs, software, cameras, kindles, ipads, telephones, etc.)?

Currys PC World, London 49% 54 0.0% 0 0.0% 0 20% 2 0.0% 0 23.0% 23 12.0% 12 140% 14 3.0% 3 0.0% 0 0.0% 0 0.0% 0
Road / Copdock

Interchange, Ipswich

Currys, Shawlands Retall 0.6% 7 0.0% 0 0.0% 0 10% 1 50% 5 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park, Newton Road,

Sudbury

Feather & Black, Copdock 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 0.0% 0 0.0% 0 0.0% 0
Interchange, Ipswich

Tesco Extra, Copdock 0.5% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 20% 2 10% 1 00% 0 0.0% 0 10% 1 00% 0
Interchange, Ipswich

Copdock Mill Interchange, 15% 17 0.0% 0 0.0% 0 10% 1 20% 2 40% 4 3.0% 3 50% 5 0.0% 0 0.0% 0 2.0% 2 0.0% 0
Ipswich

Shawlands Retail Park, 0.3% 3 1.0% 1 0.0% 0 1.0% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newton Road, Sudbury

Woodhall Business Park, 0.3% 3 0.0% 0 0.0% 0 3.0% 3 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Drury Drive, Sudbury
Braintree 0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bury St Edmunds 127% 140 130% 13 54.0% 54 9.0% 9 7.0% 7 1.0% 1 0.0% 0 0.0% 0 50% 5 440% 44 6.0% 6 1.0% 1
Colchester 48% 53 27.0% 27 0.0% 0 14.0% 14 7.0% 7 0.0% 0 50% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Debenham 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hadleigh 0.7% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 6 1.0% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Halstead 0.1% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haverhill 0.3% 3 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ipswich 79% 87 1.0% 1 0.0% 0 3.0% 3 1.0% 1 16.0% 16 220% 22 19.0% 19 150% 15 2.0% 2 7.0% 7 1.0% 1
Stowmarket 37% 41 0.0% 0 40% 4 0.0% 0 0.0% 0 10% 1 0.0% 0 80% 8 22.0% 22 50% 5 10% 1 0.0% 0
Sudbury 68% 75 150% 15 2.0% 2 21.0% 21 340% 34 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Asda Superstore, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Whitehouse Industrial
Estate, Goddard Road,
Ipswich
Botesdale 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Cambridge 13% 14 50% 5 1.0% 1 0.0% 0 3.0% 3 0.0% 0 0.0% 0 0.0% 0 1.0% 1 4.0% 4  0.0% 0 0.0% 0
Central London 0.1% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Clare 0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Comet, Anglia Parkway 0.1% 1 0.